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  Grocery Shopping…. 

 

D - Dominance 
 

D’s hate to grocery shop. ‘Get in…get 

out’ - only buy essential items. 

Irritated by long lines at check out. 

Would much rather eat out. 
 

       
 

i - influence 
 

i’s have no set schedule or list. Buy 

many items on impulse, product 

packaging and sales. Love to taste 

samples. Run into many familiar faces 

while shopping – another ‘fun’ outing!  

 

         

C - Conscientious 
 

C’s make list for the week and stick to 

scheduled meal plan. Cut coupons and 

check weekly flyers for BEST deals. 

Coupons are alphabetized and grocery 

list is in order of aisles at store – most 

efficient use of time.   

                       
 

S - Steadiness 
 

S’s shop for comfort food and family 

favorites. Will go to same grocery 

store since they are familiar with the 

layout. Also like to check out with 

same cashier as they have developed 

a relationship with him/her. 

 

                           

 

…Next Month… Cell Phones – Keeping in Touch… 

To place an order please call 440-899-9010 or email sgreenleaf@impact-dev.com. 

EPIC Tip… Run Comparison Reports - FREE 
• Manage Reports <<Create New Report<< 

• Product Family: Everything DiSC Application Library 

• Product: ED Comparison Report - Click <next> 

• Choose Folder and Create Report Name 

•  Click <Add Participant> 

• Pick Folder and click <search> 

• Check names of two participants - Click <next> 

• Click View/Print/Email report 

• Color or B&W  

• Choose Report Selection - Click <next> 


